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Background & Objectives
In January 2014, Virginia Beach City Public Schools (VBCPS) began working with Issues &
Answers Network, Inc. to develop and implement a survey to measure parental
engagement.
Home-school partnerships command a lot of attention these days. It is a well-known fact
that parental involvement in schooling can lead to school success and real academic
benefits for every child of every age. Therefore, engagement surveys such as the one
completed by the I&A/VBCPS project team are an excellent method to estimate the
incidence and level of family involvement, and to adjust the school understanding of the
community. They are also a powerful signal to the parents that an effort is being made to
reach out and understand their opinions and problems.
The survey instrument used in this research was designed to accomplish the following:

•
•
•
•

To estimate levels of parental engagement;
To review a profile of the underserved segments of the population;

To understand barriers that make it difficult for parents to be involved in their
children’s education; and,
To measure communications and involvement strategies used, and evaluate
their effectiveness.

It was also designed to identify characteristics of underserved parents and to determine if
their satisfaction levels differ significantly from the larger parent population.
This year’s research can be viewed as a continuation of the 2007 baseline initiative, which
was a combination of a telephone survey of families and web surveys of faculty (principals
and teachers) of the Virginia Beach City Public Schools. As the focus of the 2014 survey
was parent perceptions and levels of engagement rather than staff perceptions, a
decision was made not to include a web component of the survey.
The current report, which focuses solely on parents and guardians of VBCPS students,
includes a comprehensive analysis and comparison of results to the 2007 baseline. The
results presented in this report will measure the effectiveness of the VBCPS community
efforts that have been implemented since the last survey wave. They will also aid in
perfecting a plan to eliminate barriers and enhance communication within the school
system, particularly in the underserved segment.
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Methodology & Analytical Summary
The survey methodology employed in the current research wave was a replication of the
2007 parental research. This approach enabled valid and reliable comparisons of data
between years.
A list containing parents’ and guardians’ names, phone numbers, school numbers and
school names was provided by VBCPS. A random sample of 7,000 parents was pulled from
the original file that included information for 70,217 individuals. It was then used to
conduct a telephone survey, proportionately to school populations within the City, and
assuring a good representation of military families.

•
•
•

All respondents were screened upon contact to ensure that they indeed had
one or more children currently attending Virginia Beach City Public Schools.
The survey started on January 23, 2014, and closed on February 3, 2014,
allowing almost twelve days for data collection.
A total of 503 parents and guardians have participated, for a response rate of
10%.

Final survey data was cleaned to ensure full completion and to check for any possible
irregularities. Open-ended questions were coded and tabulated along with closed-ended
data.
To aid in the analysis, respondents were segmented into various sub-groups based on their
demographics and behaviors (income, ethnicity, military status, number of school children
at home, number of times volunteered at school, etc.).
Significance testing (t and z tests) at the 95% confidence level was conducted to detect
differences among respondent segments. When applicable, statistically significant findings
are noted. The margin of error is +/- 4.35%.
Due to rounding, percentages may occasionally not add to 100%.
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Definition of Underserved Segment
One of the objectives of this survey is to review the profile of the underserved parents
constructed in 2007. Based on, and consistently with, the previous research effort, this
targeted population has been defined as meeting a minimum of four out of the nine
conditions listed below:

•
•
•
•

•
•
•
•
•

Have not attended any school events or after-school activities (including PTA
meetings and parent-teacher conferences) for their children in the current
school year;
Do not plan to attend any school events or after-school activities (including PTA
meetings and parent-teacher conferences) for their children for the remainder
of this school year;
Not involved / unable to be involved with their children’s education at school
or at home;
Have not volunteered or visited their children’s school in the current school
year;

Would like to have a somewhat / much higher level of involvement in their
children’s education;
Rate teachers as not too effective / not at all effective at communicating with
them;
Rate themselves as not too effective / not at all effective at communicating
with teachers;
Rate school as a whole as not too effective / not at all effective at
communicating with them; and,
Rate themselves as not too effective / not at all effective at communicating
with school.

Based on this criteria, this year, only 17 out of 503 interviewed parents (3%) have been
flagged as underserved. This shows improvement when compared to n=35 (7%) in the
2007 survey. While the root cause(s) of this significant decrease are not addressed in this
research, in evaluation, it could be the result of several factors, such as: 1)
communications from the school division and the schools are more effective than was the
case with the 2007 survey administration; 2) parents are either more involved and
communicative with their children’s schools (or they perceive that they are); and 3) the
economic climate is more favorable and could have contributed to an improved outlook.
5

Definition of Underserved Segment,
cont’d.
A detailed breakout of the nine criteria, outlining which of them are being met by the
underserved population with the greatest frequency, is included in the Appendix chapter
of this report (see B. Breakout of the Underserved Criteria). The Appendix also includes
information on parents who are on the borderline of being underserved, i.e. those who
meet three out of the nine criteria.
The survey findings that pertain particularly to the underserved group of parents, and that
are used to review their profile as outlined in Key Findings, are presented in discussion
boxes throughout the report. It is important to treat the data with caution, due to the small
size of this respondent segment.
Additionally, in those occasional cases where military families differ from the general
population, similar discussion boxes are also used to highlight findings pertaining
specifically to them – to offer a deeper look at this audience.
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Key Findings
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Key Findings
Perceived levels of parental involvement are high: almost all parents (94%) report some
involvement with their children’s education, which is a notable improvement over the
2007 survey wave.

•

•

Assistance at home with homework and assignments is the primary way in
which parents are involved (68%), but attendance at school events and afterschool activities follows closely (62%). Both types of involvement are notably
more common this year than they were in 2007.

Most parents (68%) also report that they have volunteered or visited their
children’s school at least three times this year. While this result has remained
unchanged over the past seven years, the percentage of parents who have
volunteered or visited school one or two times has significantly increased (22%).

Satisfaction with their own involvement in their children’s education is also high among
VBCPS parents: 82% are completely or very satisfied, which represents a significant lift in
comparison to seven years ago.
The survey has not uncovered any major barriers that would prevent parents from getting
involved in their children’s education to a greater extent: despite providing an extensive
list of potential barriers to choose from, and despite giving parents the option to mention
any other prohibitive factors beyond those listed in the survey, most barriers were cited by
only a limited percentage of parents.

•

•
•
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Time and scheduling conflicts continue to be the biggest barrier that parents
encounter in trying to get involved in their children’s education; one-quarter
mentions this problem. This result is largely unchanged in comparison to the
2007 survey wave;
The second most frequently mentioned barrier involves other family
responsibilities; 14% cite it as a factor that stops them from getting more
involved with school. Again, this result has remained stable since 2007;
Parents are less likely to consider their children’s school unresponsive or
intimidating / unwelcoming and to give those perceptions as the main reason
for limited involvement. They are also less likely to view their children’s
education as solely the school’s responsibility; and,

Key Findings, cont’d.
•

Another salient fact is that only 4% of parents do not know how to get involved
and cite that as a barrier to greater involvement. This means that VBCPS is
doing a good job providing information on the areas in which they might need
parents’ help and support levels. This result is consistent with the 2007 survey.

VBCPS parents favorably rate the communication efforts initiated by their children’s
teachers and schools. Still, they view their own attempts to communicate with the
educators in an even more positive light: 86% of parents say their children’s teacher is
effective at communicating with them, and 95% think the same of the school as a whole
(which is a significant improvement over the 2007 survey results.) At the same time, 92% of
parents view themselves as very effective at communicating with teachers, and 96% say
the same when it comes to communication with the school.

•
•

When asked what could be done to improve teacher-parent communication,
26% cite more direct communication including calls, notes, and newsletters,
and 20% mention more email communication;
More direct communication is also listed by 33% of parents when asked for
suggestions to improve school-parent communication. Additionally, 10% would
like to see more email communication, but the same number thinks there is no
need to improve communication at the school level .

The seven years that have passed since the last survey wave brought many changes in
technology, social interactions, and communication in general. Schools are not an
exception, and a number of shifts occurred on what is now perceived as the most
effective and preferred method of communication with parents about their children’s
educational experience: Significantly more parents now view electronic communication
as the most effective method, while more traditional channels lose their importance. For
example :

•

•
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In terms of teacher communication: parents view email as the most effective
method of communication with teachers (61%.) At the same time, they tend to
feel that in-person meetings, sending notes home, conference days and open
days, as well as progress reports as much less effective than in 2007; and,
In terms of district communication: AlertNow phone calls, email (AlertNow and
vbschools x-tra) and the school system’s website (www.vbschools.com) are
viewed as the most effective outlets. The latter method is now rated as much
more effective than in 2007.

Key Findings, cont’d.
The AlertNow automated phone calls and email (AlertNow and My School Mail) are now
the most frequently cited current sources of school information: these channels are cited
by 55% and 51% of parents, respectively. In comparison to 2007, respondents are now
notably less likely to rely on printed sources of information such as the school newsletter,
and are much more likely to use online outlets such as email and the school’s website.
Email (My School Mail and AlertNow) as well as the AlertNow phone calls are also the most
preferred sources of school information: the preference for email has significantly
increased since the 2007 survey wave, and is now indicated by 65% of parents. On the
contrary, the preference for school newsletter has now dropped massively and is
mentioned by only 29% of respondents. This finding serves as a further validation of the
previous discussion on effectiveness in communication.
The AlertNow automated phone calls and email (AlertNow and vbschools x-tra) are also
the most frequently cited current sources of public education information at the district
level: these channels are cited by 49% and 45% of parents, respectively. In comparison to
2007, respondents are now notably less likely to use the Apple-A-Day newsletter, television,
newspaper, radio, or mail as channels of school district information.
In line with these findings, the school system’s email (vbschools x-tra and AlertNow) are
also the most preferred channels of information on public education in Virginia Beach: the
preference for the school district’s email has increased significantly since 2007 (67%,) while
the preference for the third most frequently cited source, the Apple-A-Day newsletter, has
dropped by more than one-half (21%).
Almost all parents (96%) have a computer or tablet with Internet access in their homes for
use by their children: a computer or a tablet is also the most frequently used device to
access the Internet (72%). The majority (86%) of parents with Internet access check
information on their school website, and those who do not, say it is mostly because they
did not think about it (28%). In comparison to 2007, a larger percentage of parents (17%)
now view their school websites as outdated.
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Key Findings, cont’d.
Social media do not yet seem to have a major impact in the school arena: however,
considering that the school division launched its Facebook page only 18 months ago, the
survey results are encouraging. Specifically, close to one-half (45%) of parents are likely to
use social media outlets to get information or ask questions at the district level. Among
those respondents who expressed interest in the use of such sources, Facebook is the most
commonly cited option (85%), and 37% of these parents are already using the district's
Facebook page.
Awareness of programs for parents provided by the school division varies depending on
their target market: programs with universal reach, such as the AlertNow communication
system and Parent Portal exhibit high awareness scores (85% and 76%, respectively.)
However, as could be expected, fewer parents are familiar with the more narrowly
targeted initiatives such as Parent Connection workshops (37%), Laptop Loaner (24%), and
Beach Bags (21%).

•

Awareness of the Parent Support & Information Center among parents whose
children receive special educations services through VBCPS is 60%, but only
15% make use of its resources.

When asked what were the most important things that students should know or be able to
do to be successful at school and well prepared for college and the workforce, no clear
consensus was reached, as parents offered a plethora of suggestions: the largest
percentage (18%) of parents cited technological and computer skills, followed by
communication and interpersonal skills (11%) and math skills (10%).

•
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Similarly, parents offered a wide array of ideas on how to ensure that their
children attain those skills, and each was mentioned by only a handful of
respondents. For example, according to 9%, programs designed to develop
such skills should be incorporated in the school curricula. Others suggest
focusing on computer labs (8%) and adding more classes (6%).

Key Findings, cont’d.
As could be expected, a student’s family structure has an impact on parental
involvement: households with two working parents or a single parent faces more pressures
in terms of meeting work obligations and time. Families with two parents, where only one
of them is working, are the most involved segment. Specifically, these families are most
likely to:

•
•
•
•
•

Volunteer at their children’s school;
Be satisfied with their involvement in their children’s education;
Prefer sources of school information that require more time and effort from the
recipient, such as the school newsletter or the website;
Use social media to obtain information or ask questions at the school district
level; and,
View themselves as effective at communication with teachers.

The household income available to the family (as well as correlated factors, such as
children’s eligibility for a free or reduced-price meal plan) is an important determinant of
parental involvement: parents in the bottom income bracket (i.e. less than $30K per year)
are most likely to:

•
•
•
•

•
•
•
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Report no involvement in their children’s education;
Say they have not attended any school events or after-school activities;
Be dissatisfied with their own level of involvement in their children’s education;
Cite working more than one job or the perception that their children’s
education is solely the school’s responsibility as the main reasons for their limited
involvement;

Be unaware of the existence of a school’s website;
Be familiar with the Beach Bags program; and,
Be unaware of the Parent Support & Information Center.

Key Findings, cont’d.
Parents in the highest income bracket ($100K+) are most likely to:

•
•
•

•
•
•
•
•
•
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Volunteer or visit their children’s school at least three times within the current
academic year;
Get involved as PTA members;
View email as the most effective method of communication with their
children’s teacher;
Use email and the school’s and school system’s websites to obtain information;
Prefer email as the source of school and public education information;
Own a computer or tablet with Internet access;
Be aware of Parent Portal, AlertNow, and Parent Connection;
Be aware that the Parent Support & Information Center exists, but, at the same
time, to report not having used its resources; and,
Propose that their children learn financial skills at school.

Key Findings, cont’d.
Naturally, the type of involvement and support that parents provide changes with
children’s age: parents of pre K-5 students appear somewhat more involved and seem to
expend more time and energy on obtaining educational information. Specifically, parents
of elementary school students are more likely to:

•
•

•
•
•
•

Volunteer or visit their children’s school at least three times in the current school
year;
Use print materials such as weekly folders and school newsletter to obtain
school information on events, activities, and programs;
Report less usage of the school’s website;
View their children’s teacher as an effective communicator;
View themselves as effective communicators; and,
Be aware of Parent Connection workshops and the Parent Support &
Information Center.

In comparison, parents of middle and high school students are more likely to:

•
•
•

•
•
•
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Say they have not volunteered or visited their children’s school;
Be less involved in their children’s education because their children do not
want them to be involved;
View email as the most effective method of communication with their
children’s teachers;
Use the school’s website to obtain school information on events, activities, and
programs;
Use social media such as Facebook or Twitter to obtain information at the
school district level; and,
Be aware of Parent Portal and Laptop Loaner programs.

Key Findings, cont’d.
Profile of underserved parents: this year, Virginia Beach City Public Schools has noted
improvement on many key metrics, indicating that the division is doing a good job serving
the parents of its students. In line with this finding, only 17 out of the 503 parents (3%)
interviewed this year were categorized as underserved (see the definition on page 5 of this
report.) Moreover, most of these parents meet just the minimum number of criteria needed
to fall into the underserved segment – again a sign of improvement in comparison to
seven years ago (see the breakout of underserved criteria on page 97.)
Due to the extremely small size of this segment, all findings pertaining specifically to this
sub-group need to be treated with caution and should serve more as a rough guideline
than a universal truth. This being said, based on the data gathered, the underserved
segment of parents is more likely to:
Definition-based characteristics:

•

•
•
•
•

Be less involved in their children’s education, with those who do provide
support limiting it mostly to the home environment;
Report they do not volunteer or visit their children’s school;
Be dissatisfied with their own level of involvement in their children’s education;
Rate their children’s teacher, as well as the school as a whole, as ineffective at
communicating with them; and,
Rate themselves as ineffective at communication with teachers and the
school.

Demographic characteristics:

•
•
•
•
•
•
•
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Have only one child;
Have a child enrolled in the system for 7+ years;
Have a child in high school;
Have a high occurrence of transience (i.e. have a child who changed schools
2-3 times in the past 3 years);
Qualify for free or reduced-price meal plan; and,
Be 35+ years old.
No significant characteristics were observed with regards to marital status
and/or ethnicity.

Key Findings, cont’d.
Characteristics correlated with the segment definition:

•

•
•
•
•
•
•
•
•
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Say that time is not a personal barrier that prevents them from getting involved
in their children’s education, but indicates other family responsibilities, school’s
unresponsiveness, and lack of knowledge on how to get involved - main
reasons behind limited support;
View in-person meetings with their children’s teacher as an effective method of
communication;
Be unlikely to use email as a source of important school information;
Prefer the AlertNow automated phone calls as a source of school information;
Be unlikely to report receiving public education information via the Apple-ADay district newsletter;
Be unlikely to view email as an effective channel of public education
information but likely to view the school system’s website www.vbschools.com
as effective;
Be unlikely to use social media to obtain information at the school district level;

Be unaware of the Parent Connection workshops and the Beach Bags
program; and,
Be less interested in their children learning technological and computer skills at
school.

Key Findings, cont’d.
Profile of military parents: 193 out of 503 interviewed respondents (38%) represent military
households. On the whole, military parents are not radically different than the general
population of VBCPS parents, and only a few significant differences have been observed.
These differences are outlined below to form a rough profile of the military segment.
When it comes to demographic characteristics, military families are more likely than
civilians to:

•
•
•
•

Have a child enrolled in the VBCPS system for only 1 year;
Have a household consisting of two parents, with only one of them working;
Have an economic situation that makes their children less likely to be eligible
for free or reduced-price meals; and,
Be married or have a partner.

Additionally, in line with most military households consisting of one working and one nonworking parent:

•
•
•

•
•
•
•
•
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•

Military parents are notably more likely to be satisfied with their level of
involvement in their children’s school life, even thought they are somewhat
more likely not to attend any more school events for the remainder of this year;
Time, frequent relocations, health issues, or language are not considered
important barriers that would prevent military parents from getting involved in
their children’s school life;
Other family responsibilities are much more often listed as a barrier in this parent
segment;

Military parents are also more likely to cite “other parents” as an important
source of information about school events, activities, and programs;
They are also more likely to prefer finding out about important school
information from the school newsletter, to view Apple-A-Day as an effective
source of public education information;
They are more likely than civilians to prefer text messages as a means of
obtaining information about public education;
They are more likely to say they do not receive any public education
information from the school district;
They are also more likely to request that schools be more proactive and
accessible; and,
Finally, they are less likely to be aware of the Laptop Loaner program.

Insights & Implications
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Insights & Implications
One of the most important insights provided by the 2014 wave of the Parental Involvement
Survey is highlighting the communication shift – from more “traditional” outlets, such as
print and face-to-face contact to technology-facilitated, online channels: parents’ usage
levels, preferences, and perceptions of effectiveness of various methods of
communication have undergone a major reshuffle in comparison to just seven years ago.
Newsletters, folders, and notes, or even personal contact with educators are no longer the
best ways to reach parents. Today is all about electronic information brought to
everyone’s fingertips and available effortlessly. The patterns uncovered by this research
mirror general social trends and follow the development of new platforms of information
exchange.
VBCPS will benefit from embracing the change in order to support parents further in their
involvement in their children’s education. While VBCPS already has the resources in place
(including the district website, individual school websites, Parent Portal, AlertNow, as well
as My School Mail and vbschools x-tra emails), it is vital to emphasize the importance of
these channels in the communication mix used and to spread their awareness further . It is
important to stress that among the most frequently cited reasons for not using a school’s
website were that parents simply did not think they were options (28%). An additional 10%
did not even know that such websites existed.
It is also crucial to continue the maintenance and development of the electronic
channels. The nature of online communication is fluid, as it requires constant attention of
the communicator. The quality and up-to-date features of outlets such as websites convey
the image of the issuing organization while sending out a message on its approachability,
welcoming character, transparency – or the lack of these. With this in mind, a notable
percentage of parents (16%) found the school websites out-of-date and in need of
overhauls.
Considering this discussion, even though some parents cite more direct communication
from teachers and school in the form of calls, notes, and newsletters as a means of
improving the communication flow, these paths may not be the best way to go: there is
some contradiction between these requests and the effectiveness ratings of various
communication methods. Electronic communication is viewed as far more effective, and
an intensified email exchange could be the best way to improve on what is currently an
almost flawless parental satisfaction level with the information flow.
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Insights & Implications, cont’d.
The survey results indicate that while email and websites are definitely among the most
vital channels of reaching out to parents, social media may still not have a major impact
in the school arena: while social media may be in their infancy when it comes to
communication with parents of VBCPS students, and while there might still be low demand
for this platform of information exchange, social media should not be abandoned. In light
of the constant growth of social trends, it is very likely that the next several years will bring
an explosion in the use of social media to share information quickly and efficiently with
parents or students -- VBCPS will do well to continue exploring this channel. Facebook
appears to be an especially promising outlet, with many respondents already using it to
obtain school district information.
Moving on from the topic of communication to the potential barriers to parental
involvement, this research did not uncover the underlying reasons behind limited
participation of some families in their children’s school life: while the majority of parents
viewed themselves as involved and well served by VBCPS, respondents could not think of
many barriers that limited their fuller commitment. The few obstacles (namely, time and
other family obligations) brought up by a relatively sizeable percentage of parents are,
realistically, impossible to address by the school system. Likely due to VBCPS’s efforts, even
fewer parents this year blamed the school in any way for their lack of involvement, as they
were now less likely to label the institution as intimidating or unwelcoming.
With these findings in mind, the only thing for VBCPS to do may be awareness creation;
parents need to understand how important it is to “make time” for involvement, and how
their support elevates the changes of academic success for children. One way to
approach this issue could be sharing the results of various research studies on academic
success – in an approachable and simple manner.
While VBCPS runs a number of parent programs and outreach efforts, the survey results
suggest that some resources available to the community may be underutilized. This
appears to be the case of the Parent Support & Information Center: while a notable
percentage of parents targeted by the Center is aware of this institution, there is plenty of
room for improvement. It is also important to reach out to those with special education
needs and encourage their trial of the services available. One way to accomplish
awareness would be by providing information at the moment of student “diagnosis,” or
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Insights & Implications, cont’d.
including a brief overview and a link to an online website on the district’s and individual
school’s websites. Spreading the word by email or traditional channels (such as school
newsletters) could also elevate the awareness of the Center.
Parents seem unable to vocalize their suggestions clearly on what their children should
know or be able to do in order to be more successful at school, in college, and in a
workplace. Most suggestions, however, revolve around adjusting the school program to
make space for real life skills. This may already be under consideration, as the school
division works to develop its next strategic plan: addressing these requests could be
achieved by introducing class(es) designed to close the gap between theoretical
knowledge and practical, useful abilities. Expanding the already packed school
curriculum will not be an easy task, but offering one, condensed life skills course could be
the answer. Such a course could incorporate topics from money management and
banking, through communication and writing, computer skills, preparation for job
interviews, studying/learning techniques and staying focused, to time management.
Thinking further about facilitating parental involvement and helping families stay in touch
with their children’s educational needs, it may be worthwhile to focus on supporting
families for whom that involvement is the toughest: conducting a survey such as this, where
one of the goals is the assessment of the size and shape of the underserved segment, is an
excellent first step. VBCPS will do well to be especially attentive to at-risk families that
indicated involvement problems in this year’s research, such as households with only a
single parent or older parents, those with limited financial resources, and those whose
economic situation entitles their children to a free or reduced-price meal plan. Parental
involvement also decreases in the students’ teenage years; parents of these children may
need stronger encouragement to stay/get involved on a regular basis. Keeping them “in
the loop” may be accomplished mostly via electronic means, as channels such as email,
websites, social media, and Parent Portal seem to resonate best with this segment.
While VBCPS was interested in profiling the military families, parents representing this
segment seem exemplary and willing to go the extra mile to remain involved in their
children’s school life.
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Detailed Findings:
Perceptions of Involvement
22

Involvement with Child’s Education,
cont’d.
Parents reporting no involvement or inability to get involved typically represent the
bottom household income segment, i.e., less than $30K per year (13%).

Almost one-half (47%) of underserved parents report a lack of involvement with their
children’s education. Among them, 41% report they are not involved at school, but
provide support at home. A total of 6% is unable to be involved at school or at home.
These results are slightly lower than in 2007, when 52% of underserved parents were not
involved, out of whom 48% were not involved at school but provided support at home.
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Q9. (Base: All respondents) Overall, how involved would you say you are with your child’s education? Would you say…

Types of Involvement with Child’s
Education, cont’d.
Parents are also almost as likely as they were in 2007 to be members of PTA (35% noted in
the previous survey wave, and 31% cited currently).
Ad hoc involvement when disciplinary or academic problems arise is now approximately
twice as frequent as it was seven years ago (13% in 2007 and 27% now).
Of note is that parents are now less likely to be in regular contact with the school faculty.
While in 2007 a total of 7% reported they saw their children’s teachers in person, or had
frequent telephone/email contact with them, only 3% say the same in the current wave.
A deeper look at the survey data reveals that, just as in 2007, parents with the lowest
income level (less than $30K per year) are the least likely segment to attend school events
or after-school activities. Less than one-half of these parents (48%) report this type of
involvement, as compared to approximately 65% among more affluent respondents.
Mirroring the 2007 patterns, income is also a differentiating factor when it comes to
volunteering. To illustrate, individuals with at least $100K in the annual household income
are the most likely group to volunteer (46%). Volunteering is also more common among
Caucasians than non-Caucasians (47% vs. 31%), just as it was seven years ago. Families
with two parents, where only 1 is working, are also more likely to volunteer than those with
other family configurations (56%). Finally, parents of Pre K-5 children are significantly more
likely than those with older students at home to get involved as volunteers (49%, as
opposed to 42% among parents of children attending 6-8 grades and 33% among those
with children in grades 9-12). Parents who have at least 4 children in the VBCPS system are
much more likely to volunteer than those with fewer children(65% vs. 40%).
Getting involved as members of the PTA are mostly parents with at least $50K of income
(38%), as well as Caucasians (34%), and those not qualifying for free or reduced-price
meals (35%).
Parents of children who are entitled to a free or reduced-price meal plan are likely to get
involved primarily when academic or disciplinary problems occur (35%), as well as to
attend Parent Connection workshops and events (21%).
Regular in-person, telephone, and/or email contact is reported most often by nonCaucasian families (5% vs. only 1% among Caucasians.)
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Q10. (Base: All respondents) In what ways are you involved at your child’s school? [DO NOT READ LIST. SELECT ALL THAT APPLY]

Types of Involvement with Child’s
Education, cont’d.
Underserved parents are significantly less likely than the general parent population to
get involved by attending school events or after-school activities (6% vs. 64%), by
volunteering (12% vs. 42%), and by being a member of the PTA (6% vs. 32%).
Similar, if somewhat more extensive patterns were noted in the 2007 survey. Seven years
ago, the underserved segment was less likely to assist their children with homework (37%
vs. 58%), to attend events (14% vs. 59%), to volunteer (10% vs. 42%), to be a PTA member
(12% vs. 34%), but also to be involved primarily when problems occurred (10% vs. 21%).
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Q10. (Base: All respondents) In what ways are you involved at your child’s school? [DO NOT READ LIST. SELECT ALL THAT APPLY]

Number of Times Volunteered / Visited
School, cont’d.
Underserved parents are significantly less likely than the general parent population to
volunteer or visit their children’s school. To illustrate, 59% of the underserved segment
says they have never volunteered, as opposed to only 11% of all other parents giving
the same response. Conversely, only 6% of underserved parents volunteered a minimum
of three times, as compared to 67% for their counterparts.
A similar pattern was also observed in 2007. Only 6% of the underserved segment
volunteered at least three times, as compared to 70% of other parents. However, seven
years ago, a much larger percentage of underserved parents reported never having
volunteered (73% vs. 11% of others).

29

Q11. (Base: All respondents) In this current school year, approximately how often have you volunteered or visited your child’s
school?

Satisfaction with Level of Involvement,
cont’d.
In comparison to the underserved parents, all others are notably more likely to be
satisfied with their own involvement in their children’s education (83% vs. 53%).
In 2007, other parents were also significantly more likely to be satisfied (82% vs. 33%,)
but, unlike this year, the underserved segment was much more likely to express
neutral opinions (19% vs. 6%) and dissatisfaction (48% vs. 13%).

A notable difference has been noted between military families and the rest of the
population whose children attend VBCPS. Specifically, military parents are
significantly more apt to be completely or very satisfied with their involvement in
their children’s education than all other parents (87% vs. 79%).
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Q16. (Base: All respondents) Overall, how would you rate your satisfaction with your own involvement in your child’s education?
Would you say you are…

Detailed Findings:
Barriers to Involvement
32

Barriers to Involvement

Avg: 4.87

Avg: 4.45

Just as in 2007, the biggest barrier that parents encounter in the involvement of their
children’s education revolves around time constraints. At present, one-quarter (25%) of
parents who are not completely satisfied with their involvement cite this reason. This result
is consistent with the 28% noted seven years ago.
Mirroring the pattern observed in the 2007 survey, single parents are the most likely
segment to mention time as a big personal barrier (39%).
Underserved parents are much more likely than their counterparts to state that
time is not a personal barrier that prevents them from getting involved in their
children’s education (73% vs. 43%).
This is a reversal of a trend observed in 2007, when the underserved segment was
notably more likely to cite time as an obstacle (42% vs. 25%).
Similarly, military parents are much more likely than civilian families to say that
time is not a barrier to involvement in their children’s school life (53% vs. 39%).
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Q17. (Base: Respondents not completely satisfied with involvement in child’s education) There are a number of barriers that
parents encounter in trying to get involved in their children’s education. I am going to read you a list of statements and
would like you to tell me on a scale from 1 to 10 whether you see each as a personal barrier, where 1 means “not at all a
personal barrier to my level of involvement” and 10 means “a very big personal barrier.” You may choose any number in
between.

Barriers to Involvement, cont’d.

Avg: 4.02

Avg: 3.59

As in 2007, other family responsibilities, such as taking care of elderly parents, being a
single parent, or having more than one child, come in second as the reason for not
getting involved in children’s education. It is currently listed by 14% of parents who are not
fully satisfied with their involvement. The result is generally consistent with the 2007 survey,
when 19% of parent said the same.
Mirroring the findings from the 2007 survey, underserved parents are much less
likely than any other parents to say that other family responsibilities are not at all
a personal barrier (18% vs. 44%).
Along the same lines, military parents are much less likely than civilian families to
say that other family responsibilities are not at all a barrier to involvement in their
children’s school life (33% vs. 48%).
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Q17. (Base: Respondents not completely satisfied with involvement in child’s education) There are a number of barriers that
parents encounter in trying to get involved in their children’s education. I am going to read you a list of statements and
would like you to tell me on a scale from 1 to 10 whether you see each as a personal barrier, where 1 means “not at all a
personal barrier to my level of involvement” and 10 means “a very big personal barrier.” You may choose any number in
between.

Barriers to Involvement, cont’d.
Working more than one job is a big personal barrier brought up by only 8% of respondents.
Seven years ago, this reason was cited by 10%, which is an essentially consistent result.
This response is given most often by parents in the lower income category (i.e. those
making less than $30K in annual income); less than one-quarter (22%) list it as a big barrier
to level of involvement.

Avg: 2.31

Avg: 1.96

With 4% of mentions, being unsure as to how to get involved is not considered a major
barrier to parental involvement. The results are generally consistent with 2007 observations.
At present, underserved parents are observably less likely than all other parents to say
that “not sure how to get involved” is not a big barrier to their involvement: 86% of
parents say it is not a reason, whereas 55% of those identified as underserved say the
same.
This finding mirrors the 2007 patterns, when 83% of other parents felt this was not a big
barrier, as compared to 66% of the underserved segment.
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Q17. (Base: Respondents not completely satisfied with involvement in child’s education) There are a number of barriers that
parents encounter in trying to get involved in their children’s education. I am going to read you a list of statements and
would like you to tell me on a scale from 1 to 10 whether you see each as a personal barrier, where 1 means “not at all a
personal barrier to my level of involvement” and 10 means “a very big personal barrier.” You may choose any number in
between.

Barriers to Involvement, cont’d.
Military parents are much less likely than their civilian counterparts to say that
frequent family relocation is not a big personal barrier to involvement in their
children’s education. Specifically, 93% of civilians say it is not a major reason,
whereas 81% of the military say the same.

Avg: 1.93

Avg: 1.76

Health issues are also not a major barrier, cited as a big obstacle to involvement by only
5% in 2014 and 6% in 2007. The survey findings are consistent across the years.
This reason is listed as a big barrier mostly by parents of children entitled to free or
reduced-price meals (10%).
Military parents are much less likely to give health issues as a big barrier to their
level of involvement; only 1% say that is the case, as opposed to 6% among all
other parents.
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Q17. (Base: Respondents not completely satisfied with involvement in child’s education) There are a number of barriers that
parents encounter in trying to get involved in their children’s education. I am going to read you a list of statements and
would like you to tell me on a scale from 1 to 10 whether you see each as a personal barrier, where 1 means “not at all a
personal barrier to my level of involvement” and 10 means “a very big personal barrier.” You may choose any number in
between.

Barriers to Involvement, cont’d.
Overall, it appears that the pre-defined barriers offered in the survey as response options
merely scratch the surface of the problem, as, aside from “time” and “other family
responsibilities,” very few respondents indicate any of them as serious obstacles to
involvement. At the same time, however, when given a chance to do so, a relatively small
percentage (15%) cites other barriers outside of the range of response options offered.
These parents most often mention issues such as schedule conflicts with school activities
(21%), a lack of communication from the school (5%), and homework being too difficult
for them to help their children with it (2%).
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Q17. (Base: Respondents not completely satisfied with involvement in child’s education) There are a number of barriers that
parents encounter in trying to get involved in their children’s education. I am going to read you a list of statements and
would like you to tell me on a scale from 1 to 10 whether you see each as a personal barrier, where 1 means “not at all a
personal barrier to my level of involvement” and 10 means “a very big personal barrier.” You may choose any number in
between.

Detailed Findings:
Communication &
Information Needs
43

Most Effective Methods of Teacher
Communication, cont’d.
Analysis by respondent segment shows that parents of older students (grades 6-8 and 9-12)
are much more likely to find email the most effective method than parents of pre K-5
children (65% and 70%, vs. 56%). Email is also a method of choice for relatively well-off
households, (i.e., those with at least $30K of annual income) and those whose children do
not qualify for a free or reduced-price meals. This method is also cited as the most
effective by Caucasians (65%, as opposed to 56% among non-Caucasians).
Weekly folders and sending notes home, on the other hand, appear to be good
supplementary methods and are most likely to work for parents who are involved in their
children’s school life, such as families of elementary school students and those who
volunteer or visit school.
Additionally, sending notes home is considered effective especially by families with
children attending schools with high percentages of free or reduced-price meals (11%). as
well as those who make less than $30K per year (20%). Phone calls, on the other hand,
work mostly for families who are involved at home, but not at school (21%).
Underserved parents tend to rate in-person meetings as an effective method to
communicate about their children’s education significantly more often than all other
parents (35% vs. 10%), whereas others rate the effectiveness of email notably higher
(62% vs. 29%).
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Q24. (Base: All respondents) What is the most effective way for a teacher to communicate with you about your child’s
educational experience?

Current Sources of Information at the
School Level, cont’d.
In comparison to 2007, several important shifts took place: parents are now notably less
likely to rely on printed sources of information and much more likely to use electronic
means, such as email and the school’s website. These changes again mirror the general
social trends of communication, i.e., moving away from print to online technology.
The age of the children is one of the most differentiating factors on this metric. Parents of
the pre K-5 students are the most likely segment to use print materials (50%) or weekly
folders (5%). The school’s website is cited more often among parents of older children, i.e.,
those in grades 6-12 (30%). Their own children are mentioned as a source most often for
school information, especially in the oldest age group, i.e., children in grades 9-12 (42%).
A family’s economic status is another important differentiator. For example, online sources
of school information, such as email or the website are cited mostly among parents whose
children attend schools with a low percentage of free or reduced-price meals (56% and
29%, respectively,) as well as by those whose children do not qualify for such meals (54%
and 29%). These methods are also more prevalent among relatively affluent individuals.
The likelihood to list email increases in proportion to the annual income; only 32% of those
making less than $30K a year use it, as opposed to 47% of those with an income of $30K<$50K, 52% of those with an income of $50K-<$100K, and 55% of those with an income
of$100K+. Likewise, individuals in the top income bracket ($100K+) are the most likely
segment to use the school’s website (33%).
Parental involvement is also a factor; specifically, parents who view themselves as
extremely involved are most likely to obtain information from the school’s website (28%).

Just as seven years ago, the underserved segment is much less likely than all
other parents to mention email as the source of information currently used to find
out about school information. Currently, only 18% of underserved parents cite
this source, as compared to 52% of all other parents. The results noted in 2007
were 3% and 20%, respectively.
Military families are much more likely than their civilian counterparts to cite “other
parents” as their source of information about school events, programs, and activities
(11% vs. 6%).
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Q25. (Base: All respondents) Thinking about your child’s individual school, how do you currently find out about important school
information such as events, activities and programs? [SELECT ALL THAT APPLY]

Preferred Sources of Information at the
School Level, cont’d.
The preference for email is the strongest among parents with the soundest economic
position, i.e., those with an income of at least $30K and those whose children do not
qualify for free or reduced-price meals (72%).
Automated phone calls are preferred mostly among non-Caucasian respondents (53%, as
opposed to 38% Caucasians) and those whose children are eligible for a free or reducedprice meals (52%).

Parents who are most involved, i.e., those who have volunteered or visited their children’s
school a minimum of three times, indicate higher preference than their less involved peers
for email (69%), school newsletter (33%), and social media, such as Facebook or Twitter
(6%).
Families with two parents, where only one is working, express higher preference than those
with other family settings for sources such as the school newsletter (38%) and the school’s
website (21%).

Underserved parents are much less likely than their counterparts to indicate
preference for the AlertNow automated phone calls (18% vs. 45%).

As compared to other parents, military families are significantly more likely to prefer
finding out about important school information from the school newsletter (34% vs.
26%).
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Q26. (Base: All respondents) Thinking about your child’s individual school, how do you currently find out about important school
information such as events, activities and programs? [SELECT ALL THAT APPLY]

Internet Access & Availability in Family
Homes
Almost all (96%) of parents report that they
have a computer or tablet with Internet
access in their homes for use by their children.
This result is driven by families with a minimum
of $30K in annual household income: only
85% of families with lower income own
computers or tablets with Internet access,
whereas 99% of those with income in excess of
$50K report the same.
Other factors correlated with income levels
also emerge as important differentiators. For
example, devices with Internet access are
reported most often by families whose
children are not eligible for free or reducedprice meals (99%) and attend schools with low
percentage of such meals (98%), as well as
those where there are two parents – with
either one or both working (99% and 98%,
respectively).
Military households are more likely than others to own a computer or tablet with
Internet access in their homes (99% vs. 95%).
Nearly three-fourths (72%) of respondents
access the Internet from their home computer
or tablet most often. This is especially true for
parents of children in grades 9-12 (78%), as
well as families with two parents where only
one is working (80%).
Just over one-fifth (22%) access the Internet
from their smart phones most often. This result
is driven by parents of young children, pre K-5
(25%,) as well as parents of children eligible for
free/reduced-price meals (29%).
Only marginal percentages access the
Internet on their work computer (5%) or library
computer (1%) most often. Single parents are
the most likely segment to access Internet at
work most often (11%).
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Q27NA. (Base: All respondents) Do you have a computer or tablet with Internet access in your home for use by your child?
Q27NB. (Base: All respondents) How do you access the Internet most often?

Accessing Websites at the School Level,
cont’d.
A more in-depth analysis of respondent segments reveals that single parents are most likely
to say they do not think of website as an option (40%,) and that they use other information
channels (35%). Families with both working parents, on the other hand, are most likely to
find the school’s website out of date (30%).
An important finding is that parents whose children receive free or reduced-price meals
are notably more likely than their counterparts to report they did not know about the
existence of a school’s website (22%, as opposed to only 3% of other families).
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Q29. (Base: Respondents who do not access school’s website) Why is it that you do not access information on your school’s
website? [MULTIPLE RESPONSES ALLOWED]

Current Sources of Public Education
Information at the District Level, cont’d.
Analysis by respondent segment reveals several patterns. For example, parents whose
children are not eligible for a free or reduced-price meals are more likely than their
counterparts to say they receive public education information via email (48% vs. 38%).
Furthermore, parents who have volunteered or visited their children’s school at least three
times are much more likely than those who have not to receive information via Apple-ADay (42% vs. 23%), the school system’s website www.vbschools.com (33% vs. 21%), VBTV
(7% vs. 2%), and other television, newspaper, or radio news (15% vs. 7%).
The school system’s website is also notably more popular with families who have two
working parents than those with a single parents (33% vs. 22%) and those with at least $30K
in annual household income.
Moreover, parents whose children attend schools with a low percentage of free or
reduced-price meals are notably more likely than others to cite Apple-A-Day (42% vs. 31%)
and television, radio, or newspaper news (15% vs. 9%).
VBTV is reported as a source of public education information significantly more often by
non-Caucasian parents than by their Caucasian peers (9% vs. 4%).
Finally, parents who have not visited or volunteered at their children’s school are most
likely to claim they do not regularly receive public education information (13%).
The underserved segment is more than twice less likely to receive information
about public education in Virginia Beach via Apple-A-Day than all other parents
(18% vs. 39%).
Military families are notably less likely than their civilian counterparts to receive
public education information via television, radio, or newspaper news (9% vs. 15%,)
and much more likely to say they do not regularly receive such information (6% vs.
2%).
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Q30. (Base: All respondents) Now thinking at the district level, how are you currently receiving information about public
education in Virginia Beach? [SELECT ALL THAT APPLY]

Effectiveness of Public Education Information
Sources at the District Level, cont’d.
Approximately six in ten (59%) of respondents who receive public education information
via VBTV state that this channel is effective. With an average rating of 7.31, this source is
among the less effective ones out of the seven tested. The results are essentially consistent
with the 2007 survey wave. VBTV is most likely to be perceived as effective by families with
two working parents, where only one is working (83%), as well as by those with only $30K in
annual household income (100%), and those whose children changed schools at least
twice (100%).

Avg: 6.14

Avg: 6.22

Just as in 2007, other television, newspaper, or radio news are the least effective channels
of communicating public education information to parents. Only approximately one-third
(32%) find this source effective, and 17% think it lacks effectiveness. The results have
remained largely unchanged since 2007.
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Q31. (Base: Respondents who currently receive this communication) How effective do you think each of the following is at
communicating with you, the parent? Please use a scale from 1 to 10 where 1 means “not at all effective” and 10 means
“extremely effective.” How effective would you say [insert attribute] is at communicating with you?

Preferred Sources of Public Education
Information at the District Level, cont’d.
At 20%, the school system’s website www.vbschools.com dropped from the third spot in
2007 (23%, behind Apple-A-Day and email) to fourth, but this is due to the new channels
tested rather than any appreciable changes with regarding this particular source.
Just as with the preferred sources of school information, those who prefer to receive
information on public education via email are most likely to have solid finances. These
families typically have two working parents (72%), an annual income of at least $30K,
children who are not eligible for free or reduced-price meals (70%) and children who
attend schools with a low percentage of such meals (70%). Email is also preferred mostly
by parents of children who have changed schools at least one time.
The school system’s website also appeals more to relatively affluent families with an
income of at least $30K.
The most involved parents (i.e., those who have volunteered or visited their children's
schools at least three times) are more likely than those less involved to prefer a range of
communication channels, including email (70%), Apple-A-Day (24%), text messages(14%),
and television, newspaper or radio news (7%). Apple-A-Day and other printed materials
are also most likely to be preferred by families with two parents where only one is working
(30%) – likely due to the fact that print materials may be perceived as requiring more time
and a more conscious effort than technology-intense sources.
Non-Caucasians were more likely than their Caucasian counterparts to cite VBTV as their
current source of information about public education in Virginia Beach and are also more
apt to mention this channel as their preferred source (8% vs. 3%).

Military families are notably more likely to prefer text messages as a means of
obtaining information about public education in the city than the non-military (16% vs.
8%).
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Q32. (Base: All respondents) Again, thinking at the district level, how do you prefer to receive information about public
education in Virginia Beach?

Detailed Findings:
Suggestions on Improving
Communication
63

Effectiveness of Parents’ Communications
with Teacher

Avg: 4.46

Avg: 4.55

When asked to rate their own communication with their children’s teacher, parents are
also mostly positive, with approximately nine in ten (92%) rating themselves as effective.
This result is driven mostly by over two-thirds (67%) of parents those who think they are very
effective. These observations have remained essentially unchanged since 2007, when 90%
of parents view their own communication as effective (with 62% believing they were very
effective).
Again, mirroring the patterns noted in 2007, parents who volunteered or visited their
childrens’ schools at least three times are much more likely than those who have never
done either to rate their own communication efforts as effective (95% vs. 85%).
Parents of elementary school students are significantly more likely than those whose
children attend high school to rate their effectiveness as good (94% vs. 88%).
Households consisting of two parents, but where only one is working, are much more apt
to rate their own communication with teachers as effective than those where both
parents work or where there only is a single parent (98% vs. 90% and 91%, respectively).
Parents whose children have never changed schools or those who have only changed
them once rate their own communication notably higher than others (93% and 95%).

Just as seven years ago, underserved parents are much more likely to feel ineffective
in their communication with teachers than all other parents (47% vs. 1%). Still, the
results are less negative than in the first survey wave. Specifically, in 2007, 80% of the
underserved segment felt this way, as opposed to 6% of their counterparts.
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Q18A. (Base: All respondents) On average, how effective do you think you are at communicating with your child’s teacher?

Suggestions on Improving School-Parent
Communication, cont’d.
A more in-depth analysis reveals that parents whose children attend schools with a high
percentage of free or reduced-price meals are more likely to request intensified direct
communication (33%).
Moreover, those who see no need for improvement tend to be mostly Caucasian (14%,) as
well as have children who do not qualify for a free or reduced-price meals (13%) and who
go to schools with a low percentage of such meals (13%).
Military families are much more likely than their civilian counterparts to request that
school be more proactive and accessible to parents (14% vs. 2%).
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Q21. (Base: Respondents who see some lack in effectiveness of communication) In your opinion, what could be done to
improve this communication between your child’s school and yourself? What else?

Detailed Findings:
Awareness of Programs &
Resources for Parents
71

Awareness of Programs for Parents,
cont’d.
Families financially sound are significantly more apt than their counterparts to be aware of
the top three initiatives including the Parent Portal, AlertNow, and Parent Connection
workshops. These are families with an annual household income in excess of $30K, as well
as parents whose children are not eligible for a free or reduced price meals and who
attend schools with a low percentage of such meals.
Parents of pre K-5 students are among the least likely to be aware of the Parent
Connection workshops (40%,) as are those who have never visited or volunteered at their
childrens’ schools (53%).
Parents who have not volunteered are the least likely segment to be aware of the Beach
Bags initiative; 77% of these respondents report they are not familiar with it. Families in the
lowest income segment, i.e., those with less than $30K per year, report the highest
awareness (30%).
Since Laptop Loaner is targeting middle and high school students, it is their parents who
are most likely to report familiarity with this program. Other segments highly likely to report
awareness include families with two working parents (28%), as well as non-Caucasians
(29%).
Parents whose children have changed schools in the past are observably less likely than
those whose children have been attending the same school all along to report awareness
of the tested programs.

The underserved segment is significantly more likely than all other parents to be
unaware of programs such as Parent Connection workshops (65% vs. 37%) and
Beach Bags (88% vs. 65%).
Military parents are observably more likely than all others to report a lack of
awareness of the Laptop Loaner program (68% vs, 59%).
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Q31. [Base: All respondents) In recent years, the school division launched several new programs and outreaches for parents.
Using a scale from 1 to 10 where 1 means “not at all aware” and 10 means “extremely aware,” how familiar are you with
the following programs?

Detailed Findings:
Goals for the Future
75

Things Students Should Know
& Be Able to Do

NOTE: Responses with 2% or less mentions are not shown

Almost one-fifth (18%) of parents think that technological and computer skills are
necessary for children to be successful in school and to be prepared adequately to enter
college or the workforce.
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Q36. (Base: All respondents) Looking ahead five or six years, what do you think students should know or be able to do so that
they are successful in school and prepared to enter college or the workforce?

Things Students Should Know
& Be Able to Do, cont’d.
Additionally, 11% put stress on communication and social skills, and 10% think that math
skills are essential.
Caucasian parents are more likely than non-Caucasians to list skills such as
communication, social, and interpersonal skills (14% vs. 6%), writing skills (11% vs. 5%), and
time management (4% vs. 1%). Non-Caucasians, on the other hand, are more interested in
skills such as staying focused and educational drive (7% vs. 3%).
Families with an income in excess of $50K are more likely than those with an income below
$30K to propose that children learn financial skills such as budgeting, accounting, money
management, check writing, and banking.
Underserved parents are much less likely than their counterparts to mention
technological and computer skills as something that their children should know so that
they are more successful at school and better prepared to enter college or the
workforce (6% vs. 19%).
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Q36. (Base: All respondents) Looking ahead five or six years, what do you think students should know or be able to do so that
they are successful in school and prepared to enter college or the workforce?

Suggestions on Developing Students’ Skills
& Abilities

NOTE: Responses with 2% or less mentions are not shown

When asked how Virginia Beach City Public Schools could ensure that students have the
suggested set of skills and abilities, respondents offer a plethora of solutions – each cited
by only a small percentage of parents. Among them, the largest percentage (9%) simply
proposes to include courses developing the skills into the curriculum.
A similar percentage (8%) thinks that schools should focus on computer labs so that
children are able to use the computer, Internet, and technology.
Suggestions such as adding more classes and improving communication are volunteered
by 6% each.
Military families are much more likely than their civilian counterparts to suggest more
teacher-student interaction (8% vs. 3%), but less likely to believe that schools should
simply continue to do what they are doing (2% vs. 6%).
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Q37. (Base: All respondents) Thinking about your last response, how can Virginia Beach schools ensure students have those skills
and abilities that you identified as necessary for success?

Appendix A:
Sample Profile
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Sample Profile
D1. NUMBER OF CHILDREN CURRENTLY ATTENDING VBCPS
Total

2007

2014

2014

2007

2014

UnderServed
Parents

Other
Parents

UnderServed
Parents

Other
Parents

Military
Parents

Civilian
Parents

1 child

45%

45%

71%

43%

59%

44%

45%

44%

2 children

42%

38%

11%

44%

18%

39%

38%

38%

3 children

11%

12%

14%

11%

12%-

12%

12%

12%

4+ children

2%

5%

3%

2%

6%

5%

4%

6%

<1%

1%

0%

<1%

6%

1%

1%

0%

Refused

D2. NUMBER OF YEARS HAVE HAD CHILDREN IN HOUSEHOLD ENROLLED
IN VBCPS
Total

2007

2014

2014

2007

2014

UnderServed
Parents

Other
Parents

UnderServed
Parents

Other
Parents

Military
Parents

Civilian
Parents

1 (this year
only)

13%

15%

6%

13%

24%

14%

20%

12%

2-3 years

21%

24%

20%

22%

6%

25%

29%

21%

4-6 years

22%

21%

20%

22%

6%

22%

22%

21%

7+ years

44%

40%

54%

43%

59%

39%

30%

46%

Refused

<1%

1%

0%

<1%

6%

<1%

0%

0%
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= signifies statistically significant difference between respondent segments, such as underserved
parents vs. other parents, or military parents vs. civilian parents, within the same survey year
= signify statistically significant drops or lifts between survey years

Sample Profile, cont’d
Q8. ALL VIRGINIA BEACH PUBLIC SCHOOLS ATTENDED BY CHILDREN IN
HOUSEHOLD
Total

2007

2014

2014

2007

2014

UnderServed
Parents

Other
Parents

UnderServed
Parents

Other
Parents

Military
Parents

Civilian
Parents

Ocean Lakes High

5%

5%

3%

5%

0%

5%

7%

4%

First Colonial High

5%

4%

9%

5%

6%

4%

3%

5%

Landstown High

4%

4%

6%

4%

18%

4%

4%

5%

Salem High

4%

4%

3%

4%

6%

4%

4%

4%

Princess Anne High

4%

3%

3%

5%

0%

4%

3%

4%

Tallwood High

4%

3%

6%

4%

0%

4%

4%

3%

Larkspur Middle

4%

3%

9%

3%

6%

3%

4%

3%

Kellam High

4%

3%

11%

3%

6%

3%

4%

2%

Kempsville High

3%

4%

3%

3%

0%

2%

3%

4%

Princess Anne Middle

3%

3%

0%

3%

0%

4%

4%

3%

Independence Middle

3%

4%

0%

3%

6%

4%

5%

3%

Landstown Middle

4%

2%

6%

4%

6%

2%

3%

2%

Green Run High

2%

4%

3%

2%

6%

4%

6%

2%

Plaza Middle

2%

3%

0%

2%

0%

4%

3%

4%

Brandon Middle

3%

2%

3%

3%

6%

2%

3%

2%

Corporate Landing Middle

2%

3%

3%

2%

12%

3%

4%

3%

Cox High

3%

2%

6%

3%

12%

2%

2%

3%

Bayside High

2%

3%

6%

2%

0%

3%

3%

3%

Salem Middle

3%

2%

3%

3%

0%

2%

3%

2%

Great Neck Middle

2%

3%

3%

2%

6%

3%

3%

3%

Kempsville Middle

2%

2%

3%

2%

12%

3%

2%

2%

Kemps Landing Magnet

3%

1%

0%

3%

0%

1%

1%

2%

Lynnhaven Middle

2%

2%

3%

2%

0%

2%

1%

2%

New Castle Elementary

2%

2%

0%

2%

0%

2%

3%

1%
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= signifies statistically significant difference between respondent segments, such as underserved
parents vs. other parents, or military parents vs. civilian parents, within the same survey year
= signify statistically significant drops or lifts between survey years

Sample Profile, cont’d
Q8. ALL VIRGINIA BEACH PUBLIC SCHOOLS ATTENDED BY CHILDREN IN
HOUSEHOLD – cont’d.
Total

2007

2014

2014

2007

2014

UnderServed
Parents

Other
Parents

UnderServed
Parents

Other
Parents

Military
Parents

Civilian
Parents

Holland Elementary

1%

1%

6%

1%

0%

1%

1%

1%

Kempsville Elementary

1%

2%

0%

1%

0%

2%

1%

2%

Thalia Elementary

1%

2%

0%

1%

6%

1%

1%

2%

Indian Lakes Elementary

1%

1%

0%

1%

0%

1%

1%

1%

Pembroke Meadows
Elementary

1%

1%

0%

1%

0%

1%

2%

1%

Rosemont Elementary

1%

1%

0%

1%

0%

1%

1%

1%

Tallwood Elementary

1%

1%

0%

1%

0%

1%

1%

2%

Bayside Elementary

<1%

2%

0%

<1%

0%

2%

3%

1%

Luxford Elementary

1%

1%

0%

1%

0%

1%

2%

<1%

Rosemont Forest
Elementary

1%

1%

0%

2%

0%

1%

1%

1%

White Oaks Elementary

1%

1%

0%

1%

0%

1%

2%

1%

Woodstock Elementary

1%

1%

0%

1%

0%

1%

1%

2%

Birdneck Elementary

1%

1%

0%

1%

0%

1%

1%

1%

Fairfield Elementary

1%

1%

0%

1%

0%

1%

1%

1%

<1%

1%

0%

<1%

0%

1%

2%

1%

Thoroughgood Elementary

1%

1%

0%

1%

0%

1%

1%

1%

Windsor Woods Elementary

1%

1%

3%

1%

0%

1%

0%

1%

Cooke Elementary

1%

1%

0%

1%

0%

1%

1%

1%

Hermitage Elementary

<1%

1%

0%

<1%

0%

1%

3%

0%

King’s Grant Elementary

<1%

1%

0%

<1%

0%

1%

1%

2%

Lynnhaven Elementary

1%

1%

0%

1%

0%

1%

1%

1%

North Landing Elementary

1%

1%

0%

1%

0%

1%

1%

1%

Windsor Oaks Elementary

1%

1%

0%

1%

0%

1%

1%

1%

Providence Elementary
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= signifies statistically significant difference between respondent segments, such as underserved
parents vs. other parents, or military parents vs. civilian parents, within the same survey year
= signify statistically significant drops or lifts between survey years

Sample Profile, cont’d
Q8. ALL VIRGINIA BEACH PUBLIC SCHOOLS ATTENDED BY CHILDREN IN
HOUSEHOLD – cont’d.
Total

2007

2014

2014

2007

2014

UnderServed
Parents

Other
Parents

UnderServed
Parents

Other
Parents

Military
Parents

Civilian
Parents

College Park Elementary

1%

1%

0%

1%

0%

1%

1%

1%

Kempsville Meadows
Elementary

1%

<1%

3%

1%

0%

<1%

0%

1%

Newtown Road
Elementary

1%

1%

0%

1%

0%

1%

0%

1%

Parkway Elementary

1%

1%

3%

<1%

0%

1%

0%

1%

Arrowhead Elementary

1%

<1%

0%

1%

0%

<1%

1%

<1%

Diamond Springs
Elementary

0%

1%

0%

0%

0%

1%

1%

2%

Green Run Elementary

1%

<1%

0%

1%

0%

<1%

1%

0%

Seatack Elementary

<1%

1%

0%

<1%

0%

1%

1%

1%

Williams Elementary

1%

<1%

3%

1%

0%

<1%

0%

<1%

Creeds Elementary

<1%

<1%

0%

<1%

0%

<1%

0%

1%

Malibu Elementary

<1%

<1%

0%

<1%

0%

<1%

0%

1%

0%

1%

0%

0%

0%

1%

2%

0%

Center for Effective
Learning

<1%

0%

3%

<1%

0%

0%

0%

0%

Plaza Elementary

<1%

<1%

0%

<1%

0%

0%

1%

0%

Virginia Beach Virtual

0%

<1%

0%

0%

0%

<1%

0%

1%

W T Cooke Elementary

0%

<1%

0%

0%

0%

<1%

0%

1%

Advanced Technology
Center

0%

<1%

0%

0%

0%

<1%

1%

0%

Virginia Beach Central
Academy

<1%

0%

0%

<1%

0%

0%

0%

0%

0%

<1%

0%

0%

0%

<1%

0%

<1%

Renaissance Academy

Bettie F Williams
Elementary
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= signifies statistically significant difference between respondent segments, such as underserved
parents vs. other parents, or military parents vs. civilian parents, within the same survey year
= signify statistically significant drops or lifts between survey years

Sample Profile, cont’d
NUMBER OF CHILDREN WHOSE PARENTS
WERE INTERVIEWED
Total
2007

2014

Advanced Technology Center

0

1

Alanton Elementary School

7

10

Arrowhead Elementary School

4

2

Bayside Elementary, Middle & High School

21

27

Bettie F. Williams Elementary School

0

1

Birdneck Elementary School

5

4

Brandon Middle School

16

11

Brookwood Elementary School

2

11

Center for Effective Learning

2

0

Centerville Elementary School

5

8

Christopher Farms Elementary School

8

6

College Park Elementary School

3

4

Cooke Elementary School

4

4

Corporate Landing Elementary & Middle School

15

26

Cox High School

15

11

Creeds Elementary School

2

2

Diamond Springs Elementary School

0

6

Fairfield Elementary School

3

6

First Colonial High School

24

22

Glenwood Elementary School

8

9

Great Neck Middle School

9

14

Green Run Elementary & High School

14

20

Hermitage Elementary School

2

6

Holland Elementary School

6

6

Independence Middle School

14

18
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Sample Profile, cont’d
NUMBER OF CHILDREN WHOSE
PARENTS WERE INTERVIEWED – cont’d.
Total
2007

2014

Indian Lakes Elementary School

6

5

John B. Dey Elementary School

5

11

Kellam High School

20

14

Kemps Landing Magnet School

13

7

Kempsville Elementary, Middle & High School

41

37

Kempsville Meadows Elementary School

5

2

King’s Grant Elementary School

2

6

Kingston Elementary School

4

12

Landstown Elementary, Middle & High School

52

36

Larkspur Middle School

19

17

Linkhorn Park Elementary School

10

6

Luxford Elementary School

6

4

Lynnhaven Elementary & Middle School

15

13

Malibu Elementary School

1

2

Newcastle Elementary School

11

9

Newtown Road Elementary School

4

3

North Landing Elementary School

5

3

Ocean Lakes Elementary & High School

32

33

Old Donation Center

11

6

Parkway Elementary School

3

4

Pembroke Elementary School

10

8

Pembroke Meadows Elementary School

5

6

Plaza Elementary & Middle School

12

18

Point O’View Elementary School

3

12

Princess Anne Elementary, Middle & High School

48

42
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Breakout of the Underserved Criteria
In the current research wave, 3% or 17 parents have been categorized as underserved,
and a further 4% or 20 parents were on the borderline of that categorization.
Among the nine criteria that were used to flag parents as underserved, the following four
were cited most frequently in this respondent segment:

•
•
•
•

Have not attended any school events or after-school activities (including PTA
meetings and parent-teacher conferences) for their children in the current
school year;
Do not plan to attend any school events or after-school activities (including PTA
meetings and parent-teacher conferences) for their children for the remainder
of this school year;
Have not volunteered or visited their children’s school in the current school
year; and,
Rate teachers as not too effective / not at all effective at communicating with
them.

Additionally, parents who met three of the nine criteria (and were therefore on the
borderline), cited the following most often:

•
•

•
•

Have not attended any school events or after-school activities (including PTA
meetings and parent-teacher conferences) for their children in the current
school year;
Do not plan to attend any school events or after-school activities (including PTA
meetings and parent-teacher conferences) for their children for the remainder
of this school year;

Have not volunteered or visited their children’s school in the current school
year; and,
Would like to have a somewhat / much higher level of involvement in their
children’s education.

In conclusion, active participation in children’s school events and after-school activities, as
well as volunteering at children’s school emerge as the top criteria that VBCPS needs to
particularly be aware of when addressing parental involvement issues.
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Breakout of the Underserved Criteria,
cont’d.
UNDERSERVED PARENTS & BORDERLINE UNDERSERVED
PARENTS – BREAKOUT OF FREQUENCIES
Underserved Parents
(meet 4+ out of 9 criteria)
= signifies statistically significant difference
between survey years

Borderline Underserved
Parents
(meet 3 out of 9 criteria)

2007
(n=35)

2014
(n=17)

2007
(n=22)

2014
(n=20)

Rate teachers as not too effective / not at all
effective at communicating with them

80%

65%

32%

20%

Have not attended any school events or afterschool activities (including PTA meetings and
parent-teacher conferences) for their children
in the current school year

40%

65%

36%

65%

Do not plan to attend any school events or
after-school activities (including PTA meetings
and parent-teacher conferences) for their
children for the remainder of this school year

34%

65%

46%

50%

Have not volunteered or visited their children’s
school in the current school year

80%

59%

36%

60%

Not involved / unable to be involved with their
children’s education at school or at home

54%

47%

46%

35%

Rate themselves as not too effective / not at all
effective at communicating with teachers

40%

47%

18%

10%

Rate school as a whole as not too effective /
not at all effective at communicating with them

49%

41%

18%

5%

Would like to have a somewhat / much higher
level of involvement in their children’s
education

57%

29%

36%

50%

Rate themselves as not too effective / not at all
effective at communicating with school

20%

29%

9%

5%

*Have difficulty communicating with child’s
teacher(s)

51%

N/A

23%

N/A
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*asked only in 2007
Criteria with the highest frequencies in each respondent segment are highlighted in red.
Please note that sample sizes <30 are considered small. Results based on such samples should be treated as only directional.

Breakout of the Underserved Criteria,
cont’d.
NUMBER OF CRITERIA MET BY UNDERSERVED &
ALL OTHER PARENTS
Underserved Parents
(meet 4+ out of 9 criteria)

All Other Parents

2007
(n=35)

2014
(n=17)

2007
(n=466)

2014
(n=486)

-

-

100%

100%

0

-

-

59%

69%

1

-

-

23%

19%

2

-

-

14%

9%

3

-

-

5%

4%

100%

100%

-

-

4

37%

71%

5

31%

12%

-

-

6

20%

18%

-

-

7

11%

-

-

-

8

-

-

-

-

9

-

-

-

-

10

-

-

-

-

3 OR LESS

4 OR MORE

In the current research wave, the majority of underserved parents (71%) meet just the minimum
number of the criteria needed to fall into this segment, and no one meets more than six. This is a
significant improvement in comparison to the previous research wave, when many more
parents met five, six, or even seven criteria.
Moreover, looking at all the remaining parents, notably more respondents now do not meet
any of the underserved criteria (69% in 2014, vs. 59% in 2007) – another significant improvement
that took place over the past seven years.
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= signifies statistically significant difference between survey years
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Final Survey Instrument

Page-- 1

2014Parental Involvement Gap Analysis

Questionnaire- Parents
(TELEPHONE INTRO)
Hello, my name is
and I'm calling on behalf of I&A, a market
research company. We are conducting a survey for Virginia Beach Public Schools and would
like to ask you questions related to your child's education and school. All your responses will
be kept confidential. May I please speak to the parent most involved in their students'
education?
1. Do you have one or more children that currently attend Virginia Beach City Public Schools?
1. Yes (continue)
2. No (terminate)
3. Don't Know/Refused (terminate)
2. Is your child currently enrolled in an elementary, middle or high school?
(SELECT ALL THAT APPLY)
1.
2.
3.
4.

Elementary
Middle
High
Don't Know/Refused

3. Which scenario best matches who your child lives with? (READ LIST)
1.
2.
3.
6.
4.
5.

Two working parents (includes step parents, or parent and partner)
Two parents, but only one working (includes step parents, or parent and partner)
A single, working parent/guardian
Joint Custody – new choice 2014
Or someone else (Specify)
(DO NOT READ) Don't Know/Refused

4. In this current school year, approximately how many times have you attended school events or
after school activities, including PTA meetings and parent- teacher conferences, for your
child? (DO NOT READ)
1.
2.
3.
4.
5.

How many times do you plan to attend school events or after school activities, including
PTA meetings and parent-teacher conferences, for your child for the remainder of this
school year? (DO NOT READ)
1.
2.
3.
4.
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1-2 times
3 times or more
Have not attended any
Don't Know/Refused

1-2 times
At least 3 or more
Do not plan to attend any more
Don't Know/Not sure/Refused

Final Survey Instrument, cont’d.

2014 Parental Involvement Gap Analysis

Page-- 2

6. In the past three years, approximately how many times has your child changed schools for any
reason other than grade level advancement? (DO NOT READ)

1. 1 time
2. 2-3 times
3. 4 times or more

4. Has not changed schools for reasons other than grade level advancement

7.Does your child qualify for free or reduced meal programs offered at his or her school
1. Yes
2. No
3. Don't Know/Refused
8. Which Virginia Beach Public School does your child attend?
(DO NOT READ LIST. SELECT ALL THAT APPLY IF MORE THAN 1 CHILD)

Goal 1: Perception of Involvement
9. Overall, how involved would you say you are with your child's education?
Would you say...
1.
2.
3.
4.
5.

Extremely involved both at school and by providing support at home
Occasionally involved at school, but often provide support at home
Not involved at school, but provide support at home, or
I am unable to be involved at school or at home
(DO NOT READ) Don't Know/Refused

10. In what ways are you involved at your child's school? (DO NOT READ LIST.
SELECT ALL THAT APPLY)
1.
2.
3.
9.
4.
5.

As a volunteer
As a member of the PTA
By attending school events and after school activities
By attending Parent Connection workshops and events (new choice 2014)
By assisting my child at home with homework, projects and other academic assignments
By becoming involved primarily when a problem arises such as discipline or poor
academic performance, etc.
6. Other Specify
7. None of the above
8. (DO NOT READ) Don't Know/Refused
11. In this current school year, approximately how often have you volunteered or visited your
child's school?
1.
2.
3.
4.

100

0 times
1-2 times
3 times or more
(DO NOT READ) Don't Know/Refused

Final Survey Instrument, cont’d.

2014Parental Involvement Gap Analysis
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Goal 2: Identify barriers: CONTINUE ASKING ALL RESPONDENTS
16. Overall, how would you rate your satisfaction with your own involvement in your child's
education? Would you say you are...

1. Completely satisfied with level of involvement (skip to Goal 3)
2. Very satisfied with level of involvement (continue)
3. Neither satisfied nor dissatisfied with level of involvement (continue)
4. Would like to have a somewhat higher level of involvement, or (continue)
5. Would like to have a much higher level of involvement (continue)
Codes 2,3,4,5 in Q. 16
17. There are a number of barriers that parents encounter in trying to get involved in their children's
education. I am going to read you a list of statements and would like you to tell me on a scale from
1 to 10 whether you see each as a personal barrier, where 1 means "not at all a personal barrier to
my level of involvement"and 10 means "a very big personal barrier." You may choose any number
in between. (Read a s necessary):
Please tell me on a scale from 1 to 10 whether you see this as a personal barrier, where 1
means "not at all a personal barrier to level of involvement"and 10 means "a very big
personal barrier." You may choose any number in between.
(RANDOMIZE)

1. Language
2. Working more than one job
3. No access to a computer or the Internet at home- (wording)
4. Time
5. The school is intimidating/not welcoming
6. The school is not responsive to parents' concerns
7. Not sure how to get involved
8. Child does not want parents to get involved
9. Do not need to be involved; that is the school's responsibility
10. Transportation
11. Family often has to relocate
12. Health issues
13. Other family responsibilities (i.e. elderly parents, single parent, multiple children,
deployments)
14. Other (Specify)
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Goa1 3: Identify improvements
18. On average, how effective do you think your child's teacher is at communicating with you?
READ LIST.
1.
2.
3.
4.
5.

Very effective
Somewhat effective
Neither effective nor ineffective
Not too effective
Not at all effective

18a. On average, how effective do you think you are at communicating with your child's
teacher? READ LIST.
1.
2.
3.
4.
5.

Very effective
Somewhat effective
Neither effective nor ineffective
Not too effective
Not at all effective

(lf"l" in both 18 and 18a, skip to Q. 20)
19. In your opinion, what could be done to improve this communication between your
child's teacher and yourself? (RECORD VERBATIM) (PROBE): What else?
20. Thinking beyond just your teacher to your child's school as a whole, how effective do
you think your child's school is at communicating with you? READ LIST.
1.
2.
3.
4.
5.

Very effective
Somewhat effective
Neither effective nor ineffective
Not too effective
Not at all effective

20a. How effective do you think you are at communicating with your child's school?
READ LIST.
1.
2.
3.
4.
5.

Very effective
Somewhat effective
Neither effective nor ineffective
Not too effective
Not at all effective

(If"l"inboth20 and 20a, skip to Q.24)
21. In your opinion, what could be done to improve this communication between your
child's school and yourself? (RECORD VERBATIM) (PROBE): What else?

102

Final Survey Instrument, cont’d.

2014Parental Involvement Gap Analysis

Page-- 5

Goal 4: Identify how parents are receiving information
24. What is the one most effective way for a teacher to communicate with you about your
child's educational experience? (READ LIST- RANDOMIZE)
1. Meeting with or talking to personally
2. Parent-Teacher Conference Days and Open Houses
3. Progress Reports
4. Sending notes home regularly
5. Email
10. Text message – new 2014
6. Maintaining a teacher Web page
7. Weekly folders
11. Social media (Facebook, Twitter) – new 2014
8. Or some other way (Specify)
9. (DO NOT READ) Don't Know/Refused
25. Thinking about your child's individual school, how do you currently find out about
important school information such as events, activities and programs? (READ LIST.
SELECT ALL THAT APPLY -RANDOMIZE)
1. School newsletter or other printed material
2. Email (My School Mail, AlertNow) – wording new
9. Automated phone calls (AlertNow) – new 2014
10. Social media (Facebook, Twitter) – new 2014
3. School's website
4. Your children
5. Other parents
6. Or some other way (Specify)
7. (DO NOT READ) Do not regularly receive
communication.
8. Don’t know/Refused
26. Again, thinking about your child's individual school, how would you prefer to find out about
important school information such as events, activities and programs? (READ LIST.
SELECT ALL THAT APPLY. RANDOMIZE)
1. School newsletter or other printed material
2. Email (My School Mail, AlertNow) - wording
9. AlertNow phone calls – new 2014
10. Social media (Facebook, Twitter) – new 2014
3. School's website
4. Your children
5. Other parents
6. Or some other way (Specify)
7. (DO NOT READ) Do not wish to regularly receive
communication
8. (DO NOT READ) Don't Know/Refused
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27NA. Do you have a computer or tablet with Internet access in your home for use by your
child?
1. Yes
2. No
3. (DO NOT READ) Don't Know/Refused
27NB. How do you access the Internet most often?
1.
2.
3.
4.

Home computer or tablet
Work computer
Library computer
Smartphone

28. Do you access information on your school's website?
l. Yes (skip to Q. 30)
2. No (continue)
3. (DO NOT READ) Don't Know/Refused (skip to Q. 30)
29. Why is it that you do not access information on your school's website? (DO NOT
READ, ALLOW MULTIPLE RESPONSES)
1. Website is inadequate/out of date
2. Do not think about website as an option
_
3. Did not know about website
5. Using other channels/outlets – new 2014
4. Other (specify)
30. Now thinking at the district level, how are you currently receiving information
about public education in Virginia Beach? (READ LIST. SELECT ALL THAT
APPLY. RANDOMIZE)
1. School system's website, www.vbschools.com
2. Apple-A-Day, the parent newsletter or other
printed material
9. AlertNow phone calls – new 2014
3. Email (vbschools x-tra, AlertNow) - wording
10. Social media (Facebook, Twitter, Instagram) – new 2014
4. VBTV, the school system's television station
5. Other television, the newspaper or radio news
6. Or some other way (Specify)
7. (DO NOT READ) Do not regularly receive information
8. (DO NOT READ) Don't Know/Refused
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(Ask for each attribute parent is currently receiving in
Q. 30)
31. How effective do you think each of the following is at communicating with you,
the parent? Please use a scale from 1 to 10 where 1 means "not at all effective"and
10 means "extremely effective." How effective would you say [insert
attribute] is at communicating with you? RANDOMIZE
1. School system's website, www.vbschools.com
2. Apple-A-Day, the parent newsletter or other
printed materials
3. AlertNow phone calls – new 2014
4. Email (vbschools x-tra, AlertNow) – wording
5. Social media (Facebook, Twitter, Instagram) – new
2014
6. VBTV, the school system's television station
7. Other television, the newspaper or radio news
8. Or some other way (Specify)
32. Again, thinking at the district level, how do you prefer to receive information about
public education in Virginia Beach? (READ LIST. RANDOMIZE)
1. School system's website, www.vbschools.com
2. Apple-A-Day, the parent newsletter or other
printed materials
9. AlertNow phone calls – new 2014
3. Email (vbschools x-tra, AlertNow) - wording
10. Text message – new 2014
11. Social media (Facebook, Twitter, Instagram) – new 2014
4. VBTV, the school system's television station
5. Other television, the newspaper or radio news
6. Or some other way (Specify)
7. (DO NOT READ) Do not regularly receive information
8. (DO NOT READ) Don't Know/Refused
33N. Still thinking at the district level, how likely are you to use social
media in order to get information or ask questions?
1.
2.
3.
4.

Very likely (continue)
Somewhat likely (continue)
Not very likely (skip to Q.34)
Not at all (skip to Q. 34)

If selected Codes 1 or 2 in Q. 33N
33NA. Which social media outlet/channel are you most likely to use to
access information?

1.
2.
3.
4.
5.
6.
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Facebook
Twitter
Instagram
Linkedln
Other (specify)
_
(DO NOT READ) Don't Know/Refused
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33NB. Do you currently access the district's Facebook page?

1. Yes
2. No
3. Don't know/refused
33NC. Do you currently follow the district on Twitter?
1. Yes
2. No
3. Don't know/refused to answer
34. In recent years, the school division launched several new programs and
outreaches for parents. Using a scale from 1 to 10 where 1 means "not at
all aware" and 10 means "extremely aware," how familiar are you with
the following programs:
1. Parent Portal online access to grades, attendance and standardized
test scores
2. AlertNow rapid and emergency communication system
3. Parent Connection workshops and resources focused on family
and parenting
4. Beach Bags weekly food distribution to students in need
5. Laptop Loaner program for middle and high school students
35. Does your child receive special education services through Virginia Beach
City Public Schools?
1. Yes (continue)
2. No
If selected Code 1 in
Q.35
35a. How aware are you of the Parent Support and Information Center and
the resources it offers for parents of exceptional children?
1. Aware that it exists, but have never used resources
2. Familiar with resources and make use of them
3. Not at all familiar
As you may know, the school division uses a strategic plan called Compass to 2015 to guide its work.
The goal of that plan is that students master skills such as critical and creative thinking,
communication, social responsibility and problem solving in order to be successful 21st century
learners, workers and citizens. As 2015 approaches, the school division is evaluating its current
strategic plan to set priorities and goals for the future. Input from parents is an important part of this
process.
Q36. Looking ahead five or six years, what do you think students should know or be able to do so that
they are successful in school and prepared to enter college or the workforce?
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Q37. Thinking about your last response, how can Virginia Beach schools ensure students have those
skills and abilities that you identified as necessary for success?

If you would like to provide more detailed suggestions or participate further in the strategic
planning process, please visit the school division website, vbschools.com and click on the “(insert
name)” button on the homepage.

Demographics
I have a final few questions for classification purposes only.
Dl. How many children do you have currently attending Virginia Beach City Public
Schools? (DO NOT READ)
1.
2.
3.
4.
5.

1
2
3
4
(DO NOT READ) Refused

D2. Including this school year, how many years have you had children in your household
enrolled in Virginia Beach City Public Schools? (DO NOT READ)

1. 1 (this year only)
2. 2-3
3. 4-6
4. 7+

5. (DO NOT READ) Refused

D3. Which of the following categories does your age fall into? (READ LIST)
1.
2.
3.
4.
5.
6.
7.
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Under25
Between 25 and 34
Between 35 and 44
Between 45 and 54
Between 55 and 64
65 and over
(DO NOT READ) Refused
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D4. Which of the following groups contains your annual household income?
(READ LIST)

1. Less than $30,000
2. 30,000 to under $40,000
3. 40,000 to under $50,000
4. 50,000 to under $100,000
5. 100,000 to under $150,000
6. 150,000 or more
7. (DO NOT READ) Refused
D5. Would you consider yourself to be...
1.
2.
3.
4.
5.
6.
7.

Caucasian I White
African American I Black
Hispanic
Mixed Background
Asian
Native American
Other (Specify)
8. (DO NOT READ) Refused

D6. What is your marital status? (READ LIST)
1. Married I With a Partner
2. Single
3. Separated I Divorced I Widowed I Other

D7. Is any parent in your home active duty or retired military?

1. Yes

2. No
3. Don't know/refused to answer
Old D7-D9 removed
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